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Are you sick of television commercials?
Fight Back with a Parody Video
	They can inspire, amuse, or drive you nuts. Love 'em or hate 'em, commercials are hard to escape. The commercials during halftime of the Super Bowl are often more entertaining than the game itself. Television shows like Saturday Night Live and Mad TV and have made an art form out of commercial satire. 

	To create your own commercial you need to pattern your work after real commercials. Whether it's a tangible product, a convenient service or some kind of ideology, commercials all sell something to the public. 
	
	The first step in creating your commercial is to decide what it is that you're selling. Although there are a variety of formats you can use, testimonials, expert witness, etc., most commercials follow the same basic formula. Introduce a problem (create a perceived need), present a solution (the product, naturally), and provide a call to action (Buy! Buy! Buy!). If this isn't challenging enough, it all has to happen in 30 seconds.

	To try your hand at making a commercial, imagine you've been hired to advertise a product called the Knit-Co Nose Warmer. (To produce a prototype for shooting and editing your commercial, simply find an old mitten or glove and cut off the thumb. Then attach a rubber band to it. Bingo! You've got your product.)

	Using the classic commercial formula, you'll need to establish how the product will benefit the buyer by defining the problem our product will solve. In this case, you'll need to convince your viewers that their noses are cold. Since the Nose Warmer is designed for use outdoors in cold weather, you'll want to make your establishing shots look cold and damp. A window looking out on a rainy day would be perfect. But if the weather isn't cooperating, you can always create some man-made rain with a well-placed hose and sprinkler set to "rain" on your window.

	Requirements:
· You must submit your “Proposal” for approval (survey on Quia)
· You must submit your “Treatment” for your video (survey on Quia)
· You must submit your “Storyboard” for your video (complete then scan and e-mail to me)
· Your video can not exceed 1.5 minutes (minimum length is 1.minute) not counting the logo and trailer.
· You may incorporate still photographs as needed. 
· Group logo intro will be placed in the front of the commercial
· Normal trailer information will be posted at the conclusion of the video
· Normal editing techniques will be utilized
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