3- Communication Purposes and Inventories
A. It is defined as one of the basic purposes of personal communication; establishing relationships with other individuals.
3- Communication Purposes and Inventories
B. It is defined as turning communication hopes into communication reality.
3- Communication Purposes and Inventories
C. It is defined as emotional responses to events, people, or places.

3- Communication Purposes and Inventories
D. It is defined as facts, statistics, procedures, etc., that are explained in information speeches or used to support arguments in persuasive speeches.
3- Communication Purposes and Inventories
E. It is defined as a form used to determine the attitudes a large group of people hold about a given topic. 

3- Communication Purposes and Inventories
F. It is defined as who a person thinks he or she is based on his or her beliefs, attitudes, and physical and social perceptions of self.
3- Communication Purposes and Inventories
G. It is defined as information that individuals already have.

3- Communication Purposes and Inventories
H. It is defined as patterns of behavior that define those who belong to a certain social group and those who do not.
3- Communication Purposes and Inventories
A. It is defined as one of the basic purposes of personal communication; establishing relationships with other individuals.

