Mrs. Jordan
APUSH

Unit 12
Selling the War to America – Propaganda in WWII
Types of Propaganda
There are many different propaganda techniques used during World War II. The following is a list with a short description of each type.
1. APPEAL TO AUTHORITY: Appeals to authority cite prominent figures to supports a position, idea, argument, or course of action.
2. BANDWAGON: The basic idea behind the bandwagon approach is just that, "getting on the bandwagon." Either everyone is doing it or supporting this person or cause, so you should too. The bandwagon approach appeals to the conformist in all of us: No one wants to be left out of what is perceived to be a popular trend.
3. TESTIMONIAL: This is the endorsement of a philosophy, movement or candidate. While celebrities are usually used, it can be people who supposedly "know" about the topic or situation.
4. PLAIN FOLKS: Here the candidate or cause is identified with common people from everyday walks of life. The idea is to make the candidate/cause come off as grassroots, all-American, for the common man.
5. TRANSFER: Transfer employs the use of symbols, quotes or the images of famous people to convey a message not necessarily associated with them. In the use of transfer, the posters attempt to persuade us through the indirect use of something we respect, such as a patriotic or religious image, to promote specific ideas.
6. FEAR: This technique is very popular during wartime. The idea is to present a dreaded circumstance and usually follow it up with the kind of behavior needed to avoid that horrible event.
7. GLITTERING GENERALITIES: This approach is closely related to what is happening in TRANSFER (see above). Here, a generally accepted virtue is usually employed to stir up favorable emotions. The problem is that these words mean different things to different people and are often manipulated for the propagandists' use. The important thing to remember is that in this technique the propagandist uses these words in a positive sense. They often include words like: democracy, family values (when used positively), rights, civilization, even the word "American."
8. NAME-CALLING: This is the opposite of the GLITTERING GENERALITIES approach. Name-calling ties a person or cause to a largely perceived negative image.
"Propaganda Techniques" is based upon "Appendix I: PSYOP Techniques" from "Psychological Operations Field Manual No.33-1" published by Headquarters; Department of the Army, in Washington DC, on 31 August 1979
Propaganda in Posters

Directions: Evaluate each of the following WWII posters and note which type of propaganda technique(s) are used.
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Posters Courtesy of Northwestern University

http://www.library.northwestern.edu/govinfo/collections/wwii-posters/
Propaganda in Movies

An Analysis of Frank Capra’s Series “Why We Fight” – Prelude to War
This prestigious film series was made by Capra, at that time a major in the US Army Signal Corps, in answer to an order from the Army Chief of Staff, General George C. Marshall, commissioning a series of films to explain the Government's policy to America's hastily assembled armed troops. 
Besides getting the assistance of such industry names as Robert Flaherty, Carl Foreman, James Hilton, John and Walter Huston, Lloyd Nolan, George Stevens and William Wyler; composers Alfred Newman and Dmitri Tiomkin; newsmen Ben Henry and William Shirer, Capra also had the use and assistance of MGM, Paramount and Twentieth Century Fox facilities. Of special note are the animated map sequences created by Walt Disney and his staff. 
Put in complete control, Capra utilized the services of writers Robert Heller, Anatole Litvak, Leonard Spiegelglass and Tony Veiller to come up with seven motion pictures that not only fulfilled their original purpose, but were declared by many to have revolutionized the art of documentary filmmaking. In 1944, the"Why We Fight" series was presented with the New York Film Critics Award as the Best Documentary Series. The series was soon being shown to the public in theaters requested by our various allies, and prints were requested by Winston Churchill and the Soviet government.

Directions: As you view the following video please provide specific examples for at least six out of eight of the following categories of propaganda cited from the movie.

1.  Appeal to Authority
2.  Bandwagon
3.  Testimonial
4.  Plain Folks
5.  Transfer
6.  Fear
7.  Glittering Generalities
8.  Name Calling

