ANALYZING AN ADVERTISEMENT
Last night for homework, you were to search through a magazine or newspaper and find an ad.  Hopefully, your ad encompasses the criteria we talked about in class during a PowerPoint presentation: speaker, audience, occasion, and means of persuasion.  I have included the notes from that PowerPoint behind this assignment in order to spark your memory.  Today you are going to be evaluating that advertisement for its effectiveness in portraying those four criteria.  

Steps:

1. Complete the attached chart, filling in the correct information for each component based on your advertisement.  Be as specific as possible.  Use the notes we discussed during Tuesday’s class on Edwards as guidance.  This chart should be completed by the end of today’s class.  The written rough draft is due on Tuesday, September 8.
2. After completing the chart, switch advertisements with the person sitting next to you and see if they agree with the elements you have listed in the chart.  
3. Once you have weighed all four factors, you are ready to transfer your ideas from the chart into an evaluative analysis.  Your analysis should be constructed in a well developed paragraph, citing specific details which exemplify each of the advertisement’s four criteria.  The final typed, double spaced-12 point Times New Roman font analysis is worth 20 points, and it is due Wednesday, September 9.
*Use the following statements as guidance when composing your analysis:

- Discuss the validity and authority of the speaker (meaning:  Should you believe them?)
-Discuss the connection between the type of publication and the target audience; identify the elements which would appeal to this audience.  (meaning:  Who are they trying to sell this product to, and how do you know it?)
-Discuss how the advertiser’s awareness of the occasion is evident in the advertisement.  (meaning:  Does the advertiser know spring break is coming up, and that is why they are advertising more cruise vacations?)
-Discuss the relationship between the target market and the means of persuasion identified. (meaning:  How can the seller relate to the person they expect to buy it?)
4. Make sure your analysis is written in the present tense and active voice.  Do not overuse the verb “to be”.  The topic sentence should include the advertisement’s brand name and product.
5. After editing your rough draft, type your analysis.

6. In order to receive full credit for the assignment, you must turn in the following papers, neatly stapled together: your advertisement, your completed chart, your hand written rough draft, and the typed copy of the analysis.

Brand Name and Product: ______________________________

	
	Advertisement

	Speaker:  Who is the speaker, and how do you know?

	

	Audience:  Who is the ad trying to appeal to?

	

	Occasion:  Is the ad presented at the correct occasion or place to make an effect on viewers?

	

	Means of Persuasion:  How does the advertisement work effectively to persuade viewers?

	


Evaluative Analysis – Rough Draft
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

The Art of Persuasion

Rubric

Identified Speaker







_____ / 3

-Discussed validity/authority

Identified Audience







_____ / 3


-Identified elements of advertisement that would appeal to the audience


-Discussed connection between type of publication and target audience

Identified Occasion







_____ / 3


-Differentiate between a specific occasion and a general one


-How is the speaker’s advertiser’s awareness of that occasion evident in 

  the advertisement
Identified Means of Persuasion






_____ / 3


-Relationship between target market and means of persuasion identified
Completed Chart with Specifics






_____ / 3

Evaluative Analysis








_____ / 5


-Well developed paragraph, smoothly integrating and exemplifying the four 


  criteria with specifics from the advertisement

Total Score: _____ / 20
