Objective 9.02

Pricing Clues
Use the clue to come up with the word or words that it describes!
1. The amount a seller charges for a good or service. – Selling Price
2. A market characterized by many buyers and sellers and a range of prices rather than a single market price.

3. A form of demand for products in which changes in price do not affect demand.

4. The particular group of customers a business seeks to attract.

5. Business costs that change according to changes in sales volume.

6. An organization’s share of total industry sales in a specific market.
7. Periods of expansion and contraction in economic activities.

8. A market in which there are relatively few sellers and industry leaders usually determine prices.

9. A profit oriented pricing objective in which the business bases the amount of profit it wants to earn on the amount of its sales.
10. Business costs that are not affected by changes in sales volume.

11. A form of demand for products in which changes in price correspond to changes in demand.

12. A market in which there is only one seller or provider of a good or service, and no substitutes are readily available.
13. A profit-oriented pricing objective intended to give the firm the most possible profit.

14. A market in which there are a great many buyers and sellers of nearly identical products and marketers have very little control over pricing.

15. The combination of a firm’s fixed and variable costs.

16. The lowest price at which a product can legally be sold.
17. Money paid out in order to operate a business.

18. The largest single factor a business must consider when establishing a retail price.

19. A reduction in selling price.

20. Pricing products based on what current consumers are willing to pay for a product.
Pricing Clues KEY
1. Selling Price
2. Monopolistic Competition
3. Inelastic Demand
4. Target Market
5. Variable Costs
6. Market Share
7. Business Cycles
8. Oligopoly
9. Return on Sales
10. 
Fixed Costs
11. 
Elastic Demand
12. 
Monopoly
13. 
Profit Maximization
14. 
Pure Competition
15. 
Total Costs
16. 
Minimum Price
17. 
Expenses 
18. 
Cost of Goods Sold
19.  
Markdown
20. 
Demand Oriented Pricing
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