Competency 9.00

Unit E Project


Pricing Merchandise – Unit Project 
1. You and your friend have been making beaded bracelets and necklaces for yourselves and your friends during the past year.  Recently, more and more students at school have asked you to make the jewelry for them.  Though you enjoy doing it in your spare time, it is getting expensive.  You and the friend decide to begin to sell the jewelry to cover your overhead and make some extra spending money.  Discuss the various factors that must be considered to arrive at price for the items.

2. Your jewelry continues to be a success.  You have shown it to several retailers who have indicated an interest in carrying some of your jewelry.

a. What additional factors have to be considered in determining prices now?

b. Who besides the manufacturer would need to make a profit?

c. How does this affect the pricing decisions you need to make?

d. How should you price the jewelry you sell to jewelry stores in relation to the jewelry you continue to sell to the students in your school?

e. What psychological pricing techniques will you use in pricing for these two different markets?

3. When introducing your jewelry into the retail market, how should you price your product in relation to the competition?

4. You determine the costs of materials to be $2.30 for bracelets and $3.75 for necklaces.  You pay yourselves $5.00 per hour.  It takes approximately 45 minutes to make a bracelet and 90 minutes to make a necklace.  Shipping costs are determined at $.10 per item.

a. What price would you set if you hope to make a profit of 50%?

b. If you sell 100 each, what is your break-even point for each item?

5. You have decided to survey the competition and look at prices of other hand-made jewelry.  You have found that bracelets range in price from $12.00 to $18.00 and necklaces range in price from $15.00 to $25.00.

a. How does this affect your pricing?

b. Should you raise or lower your price?

6. You decide to offer a discount to your school friends.  How much of a discount should you offer?

7. Recall the steps used in setting prices.  Determine whether you used each step during this activity.  Prepare a chart listing each step on the left hand side and indicate what you did to price your jewelry on the right hand side.  If you are missing information, decide what must be done and write that in.
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