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Course:
Sports and Entertainment Marketing

Duration:
18 Weeks (1 Semester)

Teacher:
Mr. Sunday

Text:

Sports and Entertainment Marketing: Southwestern Publication, 2001

Grade Level:
11-12

Course Description:

The Sports and Entertainment industries have become two of the most profitable industries in the United States.  This course will discuss why fans and advertisers spend billions of dollars each year on recreational entertainment and related products and services.  We will look at and discuss throughout the semester how to organize and develop a Marketing Plan, with emphasis on various strategies that target specific consumers in the field of Sports and Entertainment.  This course has been developed to be both teacher and student centered, which will not only enhance the learning environment in the classroom, but also allow for open dialogue within the 90-minute class.  Various cooperative and real-life projects will be incorporated into the daily lesson(s) to initiate real/whole learning. We will bring in various outside experts and professionals from the field of sports and entertainment to lecture on industry trends and marketing strategies.  Community Partnerships with various local sports complexes have been developed and have been incorporated into the curriculum to use as field experience with various mini lessons.

Course Requirements:

1. Each student must have a notebook for taking specific chapter notes

2. Each student should get a Flash Drive to store their work.  The school hard drive is not viable source to store your work.  It is occasionally wiped clean and students lose all or some of their work at least once a semester.  The excuse my stuff got erased is not an accepted excuse in my classroom.

3. A three ring binder to maintain Sports and Entertainment Marketing Portfolio

4. Textbooks will remain in the classroom, but students may sign out a textbook for research or study purposes

5. Several projects will be required throughout the semester, what does not get done in class the student will be responsible to complete out of class.

Course Assessment:           

(Grading Scale is in correlation with Pennsbury School District)

In Class Assignments (325 points per semester)

· Workbook Activities 10 per semester and will be worth 10 points each

· Scavenger Hunts 5 per semester 20 points each

· Chapter Notes 25 points per semester

· Class Participation 25 points per semester

· Proof of Flash Drive or Portable Hard Drive

Chapter Tests (200 points per semester)

· 4 tests per semester and 8 total for the year.  Each test will be worth 50 points each.

Projects (500 points per semester)

· Each project is worth 100 points and there will be a total of 5 projects assigned per semester and a total of 10 for the year.

a. Travel Niche Brochure

b. Marketing an Event- NASCAR Project or Movie Project

c. Create your Original Sports Franchise

d. Virtual Business Sports Simulation

e. Billboard Music Project

f. Developing a Marketing Plan

g. Developing a Product

h. Endorsement Advertisement

i. Commercial/Movie Trailer Project

j. Sports and Entertainment Marketing Portfolio

Articles (100 points per semester) 

· Each student will assigned 4 homework assignments each semester to bring an article from a reputable source that relates to class topics that are being covered.  These articles will be assigned during each semester from the instructor.

Portfolio (100 points per semester) 

· Students are expected to keep all their work in an organized fashion for the end of semester and end of the year grading of the marketing portfolio.

· Portfolio must contain the following in a 3 ring binder

1. Table of Contents

2. Projects

3. Articles

4. In-Class Assignments

5. 
Binder must have a cover with students name and the title “Sports 

and Entertainment Marketing Portfolio”

(Syllabus is subject to change per instructors review)

Units of Study:
Sports and Entertainment Marketing: Southwestern Publication, 2001   {chapters 1-12}

Sports and Entertainment Marketing

National Standards
I. Foundations of Marketing

a. Recognize the customer-oriented nature of marketing and analyze the impact of marketing activities on the individual, business, and society.

II. Consumers and Their Behavior

a. Analyze the characteristics, motivations, and behaviors of consumers.

III. External Factors

a. Analyze the influence of external factors on marketing.

IV. The Marketing Mix 

a. Analyze the elements of the marketing mix, their interrelationships, and how they are used in the marketing process.

V. Marketing Research

a. Analyze the role of marketing research in decision-making.

VI. The Marketing Plan

a. Describe the elements, design, and purposes of a marketing plan.

There are at least two major principles related to marketing that all students should understand:

· General marketing concepts are important to everyone since they impact individuals, business, and society. 

· Even though marketing practices continue to change, the conceptual framework, which is built upon a consumer orientation, should not be noticeably altered.  

