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	Brief Summary of Unit: 

This unit is designed to help students think critically about the world. Students, especially with the increasing role of technology in our world, are exposed to persuasive messages in various capacities everyday. The class will read, analyze, and respond to several real world sources including persuasive speeches, position papers, advertisements, commercials, political campaigns, newspaper articles, and pictures. Through these sources and accompanying activities, students will discover the effects of advertising and the means to effectively persuade. After reading, exploring, and analyzing various sources, students will work creatively to design a shoe and an accompanying advertisement campaign. Students will come to understand that advertising and marketing as a universal and timeless tool to persuade and share arguments through various media. In addition, they will discover that rhetorical strategies and devices effectively, but sometimes deceptively, strengthen the impact of an argument on the intended audience. 


	Essential Questions 

	How have people, both in our past and present, successfully brought about change through persuasion? 

How can we most effectively challenge current ways of thinking and bring positive change to our world? 

How can we evaluate, interpret, and dissect information in our world to determine our own thoughts and opinions? 

What is the effect of advertising in our world? 


Advertising Project 

In groups of four, you and your advertising team will create a shoe and an advertising campaign for your product. Follow the directions below to create your shoe. At the end of the project, the class will choose the best shoe and advertising campaign. 

• Who is the target audience? 

• What are the characteristics of the shoe? 

• What will the shoe look like? 

• How should you market the shoe to bring in maximum profit? 

o Shoe name or brand 

o Price 

o Advertising campaign ideas 

What theme and slogan will you use to sell the shoe? 

How will you pitch your ideas to the class? 

What rhetorical devices will you use to market the shoe? 

Once your group has developed a shoe, you need to compile a presentation showcasing the shoe and your advertising campaign. Your presentation should include the following: 

• An advertising commercial or print advertisement including the following: 

Graphics/Pictures/Visual 

Words, slogans/catch phrases, and theme 

Shoe name 

Price 

Any other special characteristics of the shoe 

• Advertising Campaign Rationale that answer the following questions: 

What rhetorical devices are included in the advertisement? 

What is the function of the rhetorical devices used? How do the rhetorical devices impact the    message of your advertisement? 

What is the main appeal in your campaign? What logical fallacies do you use in your campaign?

You should work collaboratively and cohesively to polish the finished project. You should each work as an integral part of this project by acting as one of the following leaders. 

�. Photographer/Videographer/Artist: You will create the visual for the commercial or print advertisement. You need to consider how to incorporate rhetorical devices into the campaign’s visual. 
�. Recorder/Writer: You will document notes throughout your group’s discussion and then write the finalized advertising campaign rationale. 
�. Researcher/Investigator: You will help the recorder document the rhetorical devices used in the advertisement. You will also ensure that your group has met all requirements based on the rubric. Lastly, you will ensure that your final project (the shoe) does appeal to your target audience or consumer. 
�. Facilitator/Encourager and Spokesperson: You will keep your group on task, meet with each group member to monitor his/her progress, and present your group’s project to the class. You will also act as the student-teacher liaison. 
Your contribution to the group will be assessed using both a self-evaluation and peer evaluation. 

Rubric 
	Superb 
	Decent 
	Almost There 
	Absent 

	Shoe and Advertisement Presentation (15) 
	*Each group member participates in the presentation by sharing different facets of the product. 

*Group members explain the product in detail. 

*Group members explain the rationale behind the advertising campaign including the target audience, theme, slogan, rhetorical devices, and appeals. 

*The group is organized, articulate, and confident in the presentation. 
	*Most group members participate in the presentation by sharing different facets of the product. 

*Group members explain the product. 

*Group members explain the rationale behind the advertising campaign including the target audience, theme, slogan, rhetorical devices, and appeals. 

*The group is mostly organized, articulate, and confident in the presentation. 
	*Some group members participate in the presentation by sharing different facets of the product. 

*Group members explain the product briefly. 

*Group members explain the rationale behind the advertising campaign touching on some, but not all of the following: target audience, theme, slogan, rhetorical devices, and appeals. 

*The group is not fully prepared and organized. 
	*One or two group members dominate in the presentation. 

*Group members do not explain the product. 

*Group members do not explain the rationale behind the advertising campaign including the target audience, theme, slogan, rhetorical devices, and appeals. 

*The group is not organized, articulate, and confident in the presentation at all. 

	Creativity of the Shoe (15) 
	*The group created an impressive and unique product that reflects thoughtful consideration about audience and purpose. 

*The shoe reflects hard work and collaboration among group members. 
	*The group created an impressive and unique product that mostly reflects thoughtful consideration about audience and purpose. 

*The shoe reflects hard work and collaboration among group members. 
	*The group creates a product that mostly somewhat reflects consideration about audience and purpose. 

*The shoe does not reflect hard work and collaboration among group members. 
	*The group creates a product that does not reflect consideration about audience and purpose. 

*The shoe does not reflect hard work and collaboration among group members. 

	Shoe Information and Characteristics (10) 
	*The group discusses (in the presentation) and writes (in the rationale) the characteristics of the shoe, the shoe name, the target audience, and the price. 
	*The group discusses (in the presentation) and writes (in the rationale) some of the following: characteristics of the shoe, the shoe name, the target audience, and the price. 
	*The group discusses (in the presentation) or writes (in the rationale) of a few of the following: characteristics of the shoe, the shoe name, the target audience, and the price. 
	*The group does not develop the characteristics of the shoe, the shoe name, the target audience, and the price. 

	Advertising Campaign Rationale (20) 
	*The group compiles a thorough rationale behind their advertising campaign. Their rationale includes: all rhetorical devices used, the specific function of the rhetorical devices, 
	*The group compiles a rationale behind their advertising campaign. Their rationale includes: all rhetorical devices used, the specific function of the rhetorical devices, the target audience, 
	*The group compiles a brief rationale behind their advertising campaign. Their rationale includes some of the following: rhetorical devices used, the specific function of 
	*The group does not complete a rationale behind their advertising campaign. 


