	8120
36 Weeks Marketing
TASKS/COMPETENCIES

	

	Resources
	Content
	Rq
	Competency
	Standards to be Tested

	FIRST NINE WEEKS

	Misc.
	Intro/DECA
	•
	N/A
	Introduction/DECA

	

	Ch 3; EC 6
	Economics
	•
	MKT8120.023
	Investigate the nature of economics, economic activities and economic resources. 

	Ch 4; EC 10
	Economics
	•
	MKT8120.024
	Describe the effects of competition in profit and non-profit organizations. 

	Ch 3; EC 11
	Economics
	•
	MKT8120.025 
	Describe the relationship between supply and demand and its effect on price. 

	Ch 3; EC 8
	Economics
	•
	MKT8120.026 
	Compare different types of business ownership. 

	Ch 3; EC 2
	Economics
	•
	MKT8120.027 
	Explain the role of profit in free enterprise. 

	Ch 4; EC 8
	Economics
	 
	MKT8120.028 
	Explain the effects of economic change on business and employment. 

	Ch 4; EC16
	Economics
	•
	MKT8120.029
	Analyze governmental involvement in business.

	Ch 3; EC 17
	Economics
	•
	MKT8120.030 
	Compare and contrast the economic systems. 

	

	Ch 4, MB 1
	Mktg and Bus
	 •
	MKT8120.007
	Explain the nature of business activities. 

	Ch 4, MB 1
	Mktg and Bus
	•
	MKT8120.008 
	Explain marketing concept and its historical development. 

	Ch 2, MB 4
	Mktg and Bus
	•
	MKT8120.009 
	Explain the components of the marketing mix. 

	Ch 1, Ch 2
	Mktg and Bus
	•
	MKT8120.010 
	Describe trends in marketing. 

	Ch 36
	Mktg and Bus
	
	MKT8120.011 
	Explain basic financial statements. 

	Ch 1, MB 2
	Mktg and Bus
	•
	MKT8120.012
	Identify marketing functions and their importance. 

	

	Ch 28-29; IM 2
	Mktg Info Mgt 
	•
	MKT8120.031
	Identify the role of marketing information. 

	Ch 28-29; IM 2
	Mktg Info Mgt 
	
	MKT8120.032
	Explain market research methods. 

	Ch 28-29; IM 2
	Mktg Info Mgt 
	
	MKT8120.033
	Explain the role of ethics in marketing research. 

	

	Misc.
	DECA/Misc.
	•
	N/A
	DECA Activities, Projects. 

	

	SECOND NINE WEEKS

	Ch 17; PR 1
	Promotion
	•
	MKT8120.051
	Examine the concept of promotional mix. 

	Ch 17; PR 2
	Promotion
	  
	MKT8120.052 
	Identify the promotional mix of an existing product or service. 

	Ch 17; PR 4
	Promotion
	•
	MKT8120.053 
	Describe the technological tools and methods used to market goods and services. 

	Ch 17; PR 3
	Promotion
	•
	MKT8120.054 
	Compare the benefits of various types of promotional media. 

	Ch 20, PR 9
	Promotion
	 
	MKT8120.055 
	Prepare an advertisement that encompasses knowledge of the marketing mix. 

	Ch 17; PR 3
	Promotion
	 
	MKT8120.056
	Prepare a press release.

	Ch 17; PR 3
	Promotion
	 
	MKT8120.057
	Explain the concepts of push and pull as they apply to an existing product or service.

	

	Ch 8, COM 1
	Comm Skills
	• 
	MKT8120.013 
	Demonstrate telephone etiquette. 

	Ch 8, Com 1
	Comm Skills
	•
	MKT8120.014
	Demonstrate online etiquette. 

	Ch 8
	Comm Skills
	•
	MKT8120.015 
	Write various types of basic business communications. 

	Ch 8
	Comm Skills
	•
	MKT8120.016 
	Demonstrate the effects of non-verbal communication on interactions with others. 

	 

	Ch 34; RM 1
	Risk Mgmt.
	•
	MKT8120.058 
	Explain the nature and types of business risks. 

	Ch 34; RM 3, 4
	Risk Mgmt.
	  
	MKT8120.059 
	Describe methods for managing risk. 

	

	Ch 8; HR 3
	Professionalism
	•
	MKT8120.017
	Use customers’ and managers’ feedback to improve performance. 

	Ch 5; HR1, 24,MN 55
	Professionalism
	•
	MKT8120.018 
	Describe the importance of diversity within the work environment. 

	Ch 5; HR 19
	Professionalism
	•
	MKT8120.019
	Examine ethical behavior in the workplace. 

	Ch 10; HR 23
	Professionalism
	
	MKT8120.020
	Resolve customer and co-worker conflicts.

	Ch 10; HR19
	Professionalism
	 •
	MKT8120.021 
	Demonstrate positive working relationships. 

	(Employment)
	Professionalism
	 •
	MKT8120.022 
	Demonstrate appropriate workplace behavior. 

	

	Misc.
	DECA/Misc.
	•
	N/A
	DECA Activities, Projects, Exams. 

	

	THIRD NINE WEEKS

	Ch 12; SE 126
	Selling 
	•
	MKT8120.060
	Identify the various types of selling and the tools used for each. 

	Ch 12; SE 112
	Selling 
	•
	MKT8120.061 
	Explain the importance of customer service. 

	Ch 30
	Selling 
	 
	MKT8120.062
	Explain a the function of a planogram in selling merchandise. 

	Ch 12-15; SE 100,103, 107, 111, 113, 114 
	Selling 
	•
	MKT8120.063 
	Demonstrate the selling process for a selected product or service. 

	Ch 13; SE 102, SE 109
	Selling 
	 •
	MKT8120.064 
	Explain customer buying motives.

	 

	Ch 22; DS 1, MB 2
	Distribution
	•
	MKT8120.040 
	Explain the concept of distribution. 

	Ch 22; MB 3
	Distribution
	 •
	MKT8120.041 
	Identify the channels of distribution. 

	Ch 24; DS 2,3,6
	Distribution
	 
	MKT8120.042 
	Identify shipping and receiving processes. 

	 

	Ch 25; P I2
	Pricing 
	•
	MKT8120.049 
	Explain key factors in determining selling price. 

	Ch 25; P I2
	Pricing 
	 
	MKT8120.050 
	Explain the differences between pricing a good and a service. 

	

	Ch 30; PP1
	Prod/Serv. Plan 
	•
	MKT8120.034 
	Identify the role of product/service planning in marketing. 

	Ch 30; PP 3
	Prod/Serv. Plan 
	• 
	MKT8120.035 
	Describe types of product mix strategies. 

	Ch 30
	Prod/Serv. Plan
	•
	MKT8120.036 
	Describe product life cycles. 

	Ch 31, PM 6, 10
	Prod/Serv. Plan
	•
	MKT8120.037 
	Describe the importance of branding in marketing. 

	Ch 31, PM 6, 10
	Prod/Serv. Plan
	
	MKT8120.038
	Explain the difference between brand name and brand.

	Ch 31, PM 6, 10
	Prod/Serv. Plan
	•
	MKT8120.039
	Explain the use of national and private brand names in marketing.

	

	Misc.
	DECA/Misc.
	•
	N/A
	DECA Activities, Projects.

	

	FOURTH NINE WEEKS

	Ch 30,31
	Prod/Srv Positioning
	•
	MKT8120.043
	Describe market identification and segmentation.

	Ch 30,31
	Prod/Srv Positioning
	•
	MKT8120.044
	Explain positioning and its relationship to target market.

	Ch 30,31
	Prod/Srv Positioning
	 
	MKT8120.045
	Identify the competition for a selected product or service.

	Ch 30,31 
	Prod/Srv Positioning
	 
	MKT8120.046
	Determine the product/service’s position relative to those of the competition.

	Ch 30,31
	Prod/Srv Positioning
	 
	MKT8120.047
	Identify the target market for a selected product or service.

	Ch 30,31
	Prod/Srv Positioning
	 
	MKT8120.048
	Determine the most effective retail outlets to position the selected product/service.

	

	Ch 37;CD2,HR2, 13,18,10
	Dev. a Career
	 
	MKT8120.065 
	Assess personal interests, personality traits and skills. 

	Ch 37, laps above
	Dev. a Career
	 •
	MKT8120.066 
	Research career opportunities in marketing. 

	Ch 38, laps above
	Dev. a Career
	 
	MKT8120.067 
	Use various job search strategies. 

	Ch 38, laps above
	Dev. a Career
	•
	MKT8120.068 
	Create an electronic resume. 

	Ch 38, laps above
	Dev. a Career
	 •
	MKT8120.069 
	Update a cover letter. 

	Ch 38, laps above
	Dev. a Career
	•
	MKT8120.070 
	Complete a job application. 

	Ch 38, laps above
	Dev. a Career
	•
	MKT8120.071
	Complete an employment interview and follow up. 

	Ch 38, laps above
	Dev. a Career
	
	MKT8120.072
	Describe networking skills for professional development.

	Ch 38, laps above
	Dev. a Career
	 
	MKT8120.073 
	Develop a personal marketing plan. 

	Ch 38, laps above
	Dev. a Career
	
	MKT8120.074
	Identify the purposes and types of employment tests and personality profiles.

	Ch 38, laps above
	Dev. a Career
	•
	MKT8120.075
	Identify procedures to follow in resigning from a position.

	
	
	
	
	

	DECA
	Student Org.
	•
	MKT8120.004 
	Identify the purposes and goals of the student organization. 

	DECA
	Student Org.
	•
	MKT8120.005
	Explain the benefits and responsibilities of membership in the student organization as a student and in professional/civic organizations as an adult.

	DECA
	Student Org.
	•
	MKT8120.006
	Demonstrate leadership skills through participation in student organization activities, such as meetings, programs and projects.

	

	
	CTE Course Requirements
	•
	MKT8120.001 Demonstrate Virginia’s Workplace Readiness Skills in course activities.

	
	CTE Course Requirements
	•
	MKT8120.002 Apply Virginia’s All Aspects of Industry elements in course activities.

	
	CTE Course Requirements
	•
	MKT8120.003 Identify Internet Safety issues and procedures for complying with acceptable use standards.

	

	Misc.
	DECA/Misc.
	•
	N/A
	DECA Activities, Exams, Projects


