	Fashion Marketing

at
Abingdon High School


     Instructor and

Co-op Coordinator:


Kim Greear
Classroom:




Room 306 
Telephone:




(276) 739-3230
Fax:





(276) 628-
E-Mail:




kgreear@wcs.k12.va.us
Textbooks:


Fashion Marketing, 1st Edition




The World of Fashion,  3rd Edition

Software:


Microsoft Office Suite, Virtual Business-Retail
Materials:

2” 3-ring binder, file pockets, paper, pen &    pencil, calculator

Grading Scale:
A= 93-100; B= 85-92; C= 77-84; D= 70-76; F= < 70
What Is Fashion Marketing?


Fashion Marketing is the process of developing, promoting and distributing goods and services in order to satisfy consumers’ needs and wants, focusing directly on the fashion industry.  


Fashion Marketing Functions include Information Management, Product Planning, Purchasing, Pricing, Promotion, Selling, Financing, Product Distribution, and Risk Management.  


Fashion Marketers find out through research what goods and services are wanted or needed by consumers, and using the marketing functions they arrange for those goods and services to be made available to the consumers.


Fashion Marketing students will cover the History of fashion, production of fashion goods, fashion design, marketing and merchandising, and the career opportunities in the fashion industry.

Major Projects and Assignments

· Fashion in History:  Student demonstrates the understanding of how fashion has changed and developed through history, and the trends that have shaped the industry.  National and international markets will be explored, and the students will keep a fashion notebook.

· Selling:  Following the study of selling principles, student will demonstrate an understanding of the methods used to sell apparel and/or accessories to a customer through an actual role-play sales demonstration in class.

· Advertising / Promotion:  Student will demonstrate an understanding of advertising and promotion through the hands-on development of ads, displays, and / or other role-plays.

· Case Challenge:  Throughout the year student will participate in reading and analyzing fashion marketing-related cases and reporting on these cases in class.

· Public Speaking:  Students will be required to perform at least one public speaking assignment in class, on topics of their own or the teacher’s choosing.

· Employment:  A student electing to receive co-op credit is required to work a total of 396 hours between June 1st prior to the beginning of the school year and May 30th of the ending year.  Student will stay employed during each month (exceptions made for sports, illness, etc.), keeping accurate records of hours and wages through computerized reporting programs.

Succeeding in Marketing Class


In order to succeed in Marketing class, the student will need to:

· Complete all class
· work, homework and projects as well as textbook, LAP and computerized assignments at the required numerical grade level; and perform to the level of work required to earn a passing grade or better.

· Work the required number of hours, turn in signed reports verifying this, and receive employer evaluations at a passing grade level or better. 

· Students must pass both the Classroom and Employment portions of the course to earn a passing grade and co-op credit for the course!

· Examinations will be completed, scored and averaged as required by the Washington County School Board.

Course Objectives

· Develop an understanding of Economics, Marketing and Business as they function together to satisfy the needs and wants of the world’s consumers.

· Learn to utilize enhanced communication skills to facilitate the promotion and distribution of goods and services.

· Develop an understanding of people and demonstrate the human relations skills needed to work together as a team.

· Demonstrate the ability to use basic skills in Selling goods and services to consumers.

· Develop an understanding of Market Research and its use in planning and pricing goods and services to fill the wants and needs of consumers.

· Understand the uses of the internet in researching and marketing goods and services.

· Develop a plan for deciding on and pursuing a suitable career.
Grade Basis


As a student in the co-op program, the grading for this course will be based on class work / projects (2/3 of the grade) and the employment grade given by the student’s employer (1/3 of the grade).  The student is expected to remain employed through the school year, and keep up-to-date with the monthly wage and hour reports as required by the State Department of Education.

Class work grades include grades given for performance on daily assignments including weekly vocabulary quizzes (40%) and tests and projects (60%) .

Make-up work, attendance and examination policy will follow Washington County School Board policy.

Miscellaneous

· Marketing students are expected to follow school rules at all times.

· Marketing students are expected to respect their fellow students, teachers and supervisors.

· Marketing students are expected to use due care in operating equipment in the classroom and at the workplace.

· Marketing co-op students are expected to keep the coordinator informed of any employment situation changes immediately.

