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at
Abingdon High School


     Instructor and

Co-op Coordinator:


Kim Greear
Classroom:




Room 306
Telephone:




(276) 739-3230
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(276) 628-1897
E-Mail:




kgreear@wcs.k12.va.us
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tba
Textbooks:


Marketing Essentials, 2nd Edition

Software:


Microsoft Office Suite
Materials:
3-ring binder , paper, pocket folder, pen & pencil
Grading Scale:
A= 93-100; B= 85-92; C= 77-84; D= 70-76; F= < 70
What Is Marketing Fundamentals?


Marketing Fundamentals includes the study of the marketing functions within a wholesale, retail or service business, as well as the economy in general, and how consumer and employment decisions are made.


Marketing Functions include Information Management, Product Planning, Purchasing, Pricing, Promotion, Selling, Financing, Product Distribution, and Risk Management.


Marketers find out through research what goods and services are wanted or needed by consumers, and using the marketing functions they arrange for those goods and services to be made available to the consumers.


Marketing Jobs include almost 80% of the jobs in the United States today, and include most Service occupations as well.

Major Projects and Assignments

· Change Making:  Student demonstrates the ability to decipher the correct amount of change due from a sale and count the change back to the customer correctly.

· Money and Banking:  Student demonstrates an understanding of the Economy, uses of money and the banking system, including the writing of checks and balancing a checking account.

· Selling:  Student will demonstrate an understanding of the methods used to sell a product to a customer through an actual role-play sales demonstration in class.

· Careers:  Student will develop a Career Manual based on choices arrived at through research into his/her interests and abilities.

· Job Interview:  Student will develop a resume, fill out a job application, and practice interviewing for a job.

· Public Speaking:  Students will be required to perform at least one public speaking assignment in class, on topics of their own or the teacher’s choosing.

Succeeding in Marketing Fundamentals Class


In order to succeed in Marketing Fundamentals class, the student will need to:

· Attend school more than 70 % of the year (an award is given for 95% or better!); complete all classwork, homework and projects as well as textbook, LAP and computerized assignments at the required numerical grade level; and perform to the level of work required to earn a passing grade or better.

· Examinations will be completed, scored and averaged as required by the Washington County School Board.

Course Objectives

· Develop an understanding of Economics, Marketing and Business as they work together to satisfy the needs and wants of their customers.

· Learn to utilize communication skills involved in the marketing and distribution of goods and services.

· Develop an understanding of people and demonstrate the skills needed to work together as a team.

· Develop an understanding of consumer affairs and the decisions that are made when consumers seek the goods and services to fulfill their needs and wants.

· Understand the uses of the internet in researching and marketing goods and services as well as locating and landing jobs.

· Develop a plan for deciding on and pursuing a suitable career, practice applying for and interviewing for employment.

Grade Basis


Classwork grades include grades given for performance on textbook assignments (20%), tests and projects (40%), with daily grading awarded based upon attendance in class (40%) – assumes student participates in class.


Make-up work, attendance and examination policy will follow Washington County School Board policy.

Miscellaneous

· Marketing students are expected to follow school rules at all times.

· Marketing students are expected to respect their fellow students, teachers and supervisors.

· Marketing students are expected to use due care in operating equipment in the classroom.

