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     Instructor and

Co-op Coordinator:


Kim Greear
Classroom:




Room 306
Telephone:




(276) 739-3230
Fax:





(276) 628-1897
E-Mail:




kgreear@wcs.k12.va.us
Web:





tba
Textbooks:


Sports & Entertainment  Marketing, 3rd Edition

Software:


Microsoft Office Suite, Virtual Business-Retail
Materials:
3-ring binder, file pockets, paper, pen & pencil, calculator

Grading Scale:
A= 93-100; B= 85-92; C= 77-84; D= 70-76; F= < 70
What Is Sports Marketing?


Sports Marketing is one of the most exciting and competitive businesses in the world.  It is all around us – not just at ballparks and theaters, but at schools, on television and radio, in stores, and on the Internet.

Sports Marketing Functions include Information Management, Product Planning, Purchasing, Pricing, Promotion, Selling, Financing, Product Distribution, and Risk Management.


Sports Marketers find out through research what goods and services are wanted or needed by consumers, and using the marketing functions they arrange for those goods and services to be made available to the consumers.


Sports Marketing Jobs are diverse, encompassing a variety of organizations and types of companies.  They include sporting- goods companies; professional, college, and amateur sports teams and leagues;  sports associations and organizations;  all media; sports venues; sports events;  fitness and recreation businesses, as well as special sports events.
Major Projects and Assignments

Succeeding in Sports Marketing Class


In order to succeed in Sports Marketing class, the student will need to:

· Attend school more than 70 % of the year (an award is given for 95% or better!); complete all classwork, homework and projects as well as textbook, LAP and computerized assignments at the required numerical grade level; and perform to the level of work required to earn a passing grade or better.

· Examinations will be completed, scored and averaged as required by the Washington County School Board.

Course Objectives

· Develop an understanding of Economics, Marketing and Business as they relate to SER ( sport s and entertainment marketing )

· Develop an understanding of SER businesses and business ownerships

· Develop an understanding of growth of SER industry and industry trends.

· Learn to utilize enhanced communication skills to facilitate the promotion and distribution of goods and services in the SER industry
· Develop an understanding of people and demonstrate the human relations skills needed to work together as a team.

· Demonstrate the ability to use basic skills in Selling goods and services to consumers in the SER industry.
· Develop an understanding of Market Research and its use in planning and pricing goods and services to fill the wants and needs of consumers in SER.
· Understand the uses of the internet in researching and marketing goods and services.

· Develop a plan for deciding on and pursuing a suitable career.
Grade Basis

Classwork grades include grades given for performance on textbook assignments (20%), tests and projects (including weekly vocabulary tests) (40%), with daily grading awarded based upon attendance in class (40%) – assumes student participates in class.


Make-up work, attendance and examination policy will follow Washington County School Board policy.

Miscellaneous

· Sports Marketing students are expected to follow school rules at all times.

· Sports Marketing students are expected to respect their fellow students and teachers.

· Marketing students are expected to use due care in operating equipment in the classroom.

