Sell a Cell Project Rubric

	Content
	3 credit
	2 point
	1 points
	0 points
	Total

	Information Form
(x2)
	Form is both accurate and clear.  Strong evidence of work and research
	Form is generally accurate and shows evidence of work and research
	Form is factual and shows evidence of some work and research 
	Form is generally confusing and hard to follow
	

	Elements of Research for Information Form
(x1)
	Facts provided from a variety of sources.  Contains no extraneous ideas. Written in writer’s own words.
	Facts provided from a variety of sources. Contains some extraneous ideas. Written in writer’s own words.
	Facts provided from only one source. Contains some extraneous ideas. Not all written in writer’s own words
	Facts provided from only one source.  Writer copied information word-for-word from a source.
	

	Bibliography of information form

(x1)
	Three works cited in proper format
	Three works cited, but in improper format
	Less than three works cited.
	Missing
	

	Mechanics

(x1)
	No spelling or grammatical errors
	- Few spelling and grammatical errors (1 - 4)
	Many spelling and Grammatical errors 

(over 4)
	x
	

	Model Completion

(x1)
	Project is completely finished
	Project is incomplete and contains some unfinished elements
	Project is incomplete and contains several unfinished elements
	Project not completed
	

	Technical Aspects of Model

(x3)
	Model is three dimensional; shows interior; is the size specified by project outline
	Model is three dimensional; shows interior; is not the size specified by project outline
	Model is three dimensional; does not show interior; is not the size specified by project outline
	Model is not three dimensional; does not show interior; is not the size specified by project outline
	

	Creativity

(x2)
	There was above average creativity and thought put into the product.  


	Creativity was average, related to product.
	There was little relevance between creativity and the product
	There was no relevance between creativity and the product
	

	Commercial Content

(x1)
	There were 4 or more convincing facts and at least 2 opinions given to support why people should buy your product
	There were 3 convincing facts and at least 2 opinions given to support why people should buy your product
	There were 2 convincing facts and at least 1 opinion given to support why people should buy your product
	There was 1 – 0 facts and 1-0 opinions given for your product
	

	Commercial Audience Persuasion

(x1)
	It was very clear who your audience was.  You connected with your audience and provided a convincing argument as to why they should purchase your product
	Your advertisement did not connect with our intended audience.  Your advertisement was convincing to buy your product
	Your advertisement did not connect with our intended audience. Very little of the advertisement was convincing to buy your product 
	It was unclear who your audience was.  Nothing about the advertisement was convincing or useful for selling the product
	

	Commercial Creativity

(x2)
	There was above average creativity and thought put into the advertising of your product. 
	Creativity was average.
	There was little relevance between creativity and the advertisement
	No relevance between creativity and advertisment
	

	Commercial Originality

(x1)
	The project shows significant evidence of originality and inventiveness.  The majority of the content and many of the ideas are fresh, original, and inventive
	The project shows some evidence of originality and inventiveness.  While based on an extensive collection of other people’s ideas, products, images and invention, the work extends beyond that collection to offer new insights
	The work is an extensive collection and rehash of other people’s ideas, products, images and inventions.  There is little evidence of new thought or inventiveness
	The work is a minimal collection of other people’s ideas, products, images, and inventions.  There is no evidence of new thought
	

	Commercial Subject Knowledge

(x1)
	Subject knowledge is evident throughout the commercial.  All information is clear, appropriate, and correct.
	Subject knowledge is evident in much of the commercial.  Most information is clear, appropriate, and correct
	Subject knowledge is evident in much of the commercial.  Some information is confusing, incorrect, or flawed
	Subject knowledge is not evident. Most information is confusing, incorrect, or flawed
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