Teaching Sequence and Approximate Unit Lengths

Fundamentals of Marketing 
1st 9-weeks
Introduction / DECA






10 Days

Learning about Marketing 





  6 Days
Comprehending the Marketing Concept



  2 Days
Understanding Economics and Economic Activities


15 Days
Exploring the Private Enterprise System



  2 Days
Investigating Supply and Demand




  2 Days
Understanding Profit and Competition



  7 Days
2nd 9-weeks

Preparing for a Routine Sales Transaction



  5 Days

Completing a Sales Transaction




25 Days

Using Effective Communication




  2 Days



Preparing Written Communication




  2 Days
Understanding Human Relations




  2 Days
DECA Activities, Exams, Misc. Projects



  9 Days
3rd 9-weeks

Exploring Promotional Activities Used in Marketing 

20 Days

Performing Mathematical Computations in Marketing

10 Days
Personal Finance






  8 Days

Handling Payment for Purchases




  2 Days
Understanding Internet Marketing 




  5 Days


4th 9-Weeks

Conducting a Self-Assessment
 



  2 Days

Following the Steps of the Decision-Making Process

  3 Days
Identifying Marketing Career Choices



10 Days
Examining the Marketing Employment Process


20 Days
DECA Activities, Exams, Misc. Projects


10 Days

Total






         
 
180 Days

