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Window digpla

You will be sel oparate into
CMYK and pri press for your
next project.

ur world is ruled by color. It determines our mood‘and sets the stage

for the seasons of the year and the seasons of our lives. As children
we enjoy bright primary colors. As young adults we choose bold and
exciting colors. As mature adults we surround ourselves with pastels and
soothing colors.

hese choices spill over from our homes

to our workplaces. Our home decor is in-
fluenced by what we see on TV channels like
HGTV, store displays at Lowes and Home
Depot, by magazines available on the subject
of homes and gardens, and from visiting fam-
ily and friends or even going to a Parade of
Homes.

ur workplaces may even be designed and

decorated to inspire creativity and the
production of ideas. In addition to these ex-
amples, we also see design in environments like
the Mall, airport concourses, hotels, museums,
public buildings, restaurants, and other such
locations.




Whether

itisa DIY

project or we seek pro-

fessional and experienced

people to transform our envi-

ronment - we all end up at the paint coun-

ter looking for samples and ideas on how to use
and apply that paint.

Your task will be to combine color, design and ty-

pography to create a series of FOUR pamphlets: each
displaying a mood, a purpose and a color scheme. Each
pamphlet will have a companion “chip take-away” card. The
purpose of each brochure could be to illustrate a particular
area in a house, a business or other facility. These pamphlets
might be used by a DIY store to sell a particular brand of paint.

Qolect pictures for your ingpiration.

Create a color palette to support

thig ingpiration. Name your colors. Degign thig
color palette to coordinate with the rect of your
pieces. (Cee exampleg)

Chooge a format and fold sequence for your
pamphlet. Decign it to showeage your ingpiration.
Write copy that will lead your audience through your
pamphlet. Uge typography to reinforce your theme.
You will be given cheete of white cover stock. You
can group your pieces on one cheet.

Degign a logo for your paint brand.

Color “chipe” chould be applied to your pamphlet
with double cided tape to give it an authentie look.

O000

PAINTING 12 THE LEAST EXPENSIVE WAY 10 UPPATE AN ENVIRONMENT.

Cean textures and give
cuggestione to the reader on
how they might be uged to
compliment your ideac.

Brown Mustarn Bl4-4

A lively range of warm colors and varied textures
sets a room aglow, igniting conversation and
inspiring creativity

Flded [igpivation: Don't bide a beautiful window:
Use colorful fabric to frame it in a way that
captures the eye without obscuring the view.

oomet [Lowe's |

Paints awdabee O T —— SWEET ANNIE C11-4

Sample chip card You could actually uge fabrie
if you wanted to.

Print overgized “chips” with their name on it for
“take away” purpoges. Co, you will have a main
pamphlet and a emaller card-type piece to
compliment your pamphlet. (See example)

Ac a clacg, we will take our work and choweage it in
the window. We can uge prope such ag paint cang,
rollerg, lengthe of cloth, and other iteme that will
reflect your pamphlet choices. Start thinking of
thinge that you can bring from home to uge for

props.

LAURA ASHLEY
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