
PRINCIPLES OF BUSINESS AND MARKETING (6115) SYLLABUS

Mr. Samuel H. Campbell

Welcome to class!  I am looking forward to a great year with you!  Business and Marketing is a very important business class which I hope you will enjoy!  

Course Description: Students explore the roles of business and marketing in the free enterprise system and the global economy.  Students study how the American economy operates and prepares to make decisions as consumers, wage earners, and citizens.  This course supports career development skills and explorers career options.  
Upon completion of this course…Students will be able to:

1. Understand the role of economics in a global economy
2. Explore the worlds of business and marketing
3. Develop communication and interpersonal skills
4. Make consumer choices
5. Develop employability skills
6. Examine all aspects of industry

Supplies provided by the school and business department: Textbook, Software

Supplies needed by the student: Pencil and Folder / Notebook 

Grading Criteria: The following will be used to determine grades:
1. Classwork / Homework – weighted 1 time each
2. Quizzes – weighted 2 times each
3. Objective Tests (question / answer) – weighted 3 times each
4. Problem Tests (accounting) – weighted 3 times each
5. Six week workbook grade – weighted 3 times each
6. Reinforcement exercises – weighted 3 times each
7. Simulations (packets of accounting documents for practical use) – weighted 5 times each

Procedures / Rules:

1. Always be respectful and kind to everyone.
2. Be on time.  After 3 unexcused tardies, you will be referred to the office.
3. Food, drinks, chewing gum, and hats are not allowed in the classroom.
4. Sit in your assigned seat.  Do not get up without permission.
5. Put all materials away properly and do not leave trash on the floor.
6. Do NOT Talk when the teacher is talking...If you are ever asked to stop talking, do NOT start talking again 3 seconds later.  If you are told to be quiet more than once, you will receive an after school detention. 
